
driving design
THE CANADIAN STUDENT DESIGN COMPETITION
CO-SPONSORED BY AUDI AND UMBRA

COMPETITION GUIDELINES: 

Umbra, the Canadian-based worldwide leader in the 
design and manufacturing of award winning consumer 
products for the home, and Audi, the Ger man car 
manufacturer whose progressive and iconic designs 
have made them one of the most successful premium 
brands in the world, have partnered to co-sponsor  
Driving Design, a new Canadian student design 
competition to raise awareness of design in Canada.  

All students currently enrolled in an accredited 
Canadian school are eligible to enter this comp eti-
tion. Umbra and Audi strongly believe that the 
future of Canadian design lies in the hands of its 
talented young students and that supporting design 
education benefits everyone in our community.

The competition’s winning designs will address the 
needs of consumers relative to the Driving Experience. 
The automobile plays a significant role in our society 
today and the new trends in car design reflect the 
changing behaviour of Canadian consumers. To 
respond to these emerging trends, there is a great 
need for innovative product design related to the 
driving experience and environment. 

Students may submit designs no later than 
November 30 th, 2010.  Judges will be looking for 
innovative product—inventive objects used in and 
around the automobile, such as car accessories, 
clothing, shelter, personal accessories—anything 
that enhances the driving experience.

Judging will be conducted by an esteemed group 
of individuals renowned for their design expertise: 
Nelda Rodger of Azure Magazine, Geoffrey Roche of 
Lowe-Roche Advertising and Matt Carr, Design Director 
of Umbra represent some of our esteemed judges.

Judging will take place the first week of 
December 2010.

The winning designs may be licensed by 
Umbra Ltd. for manufacturing.

ELIGIBILITY

Entrants must be post-secondary students currently 
enrolled in an accredited Canadian school.

SUBMISSION GUIDELINES:

Designs may be emailed in PDF
format (file size must be under 3 mb,
Subject: Driving Design Submission) 
to DrivingDesign@Umbra.com,  

or mailed in print form 
(hard copy, 11 x 17”) to 
Driving Design Competition,
Umbra Ltd., 40 Emblem Court,
Toronto M1S 1B1.

PRIZES:

1st Prize: $1,000 cash, plus 
               $1,000 Umbra gift certificate
2nd Prize: $750 cash, plus 
               $750 Umbra gift certificate
3rd Prize: $500 cash, plus 
               $500 Umbra gift certificate

Winners will be announced at an 
event to be held at the Umbra Store 
at the end of October 2010 (date to be 
determined at a later time). Winning 
designs will be showcased at the 
competition awards event at the 
Umbra Concept Store in Toronto 
at 165 John Street. 

EVALUATION CRITERIA:

Market Analysis:   20%
Design Concept / Ingenuity:   20% 
Function / Practicality:  20%
Aesthetics / Brand Identity:    20%
Manufacturability:   10%
Presentation:   10%

your full name:
I have read, understand, and
agree with the above Design 
Submission Guidelines

signature

mailing address:

phone number:

email address:

name of the Canadian design 
institution you’re currently enrolled in:

your contact information:

PLEASE COMPLETE THIS FORM, 
AND SUBMIT IT WITH YOUR DESIGN
(scan it if you’re emailing us your design)

date:


