driving design

COMPETITION GUIDELINES:

Umbra, the Canadian-based worldwide leader in the
design and manufacturing of award winning consumer
prod ucts for the home, and Audi, the Ger man car
manufacturer whose progressive and iconic designs
have made them one of the most succ essful premium
brands in the world, have partnered to co-sponsor
Driving Design, a new Canadian student design
competition to raise awareness of design in Canada.

All students currently enrolled in an accredited
Canadian school are eligible to enter this comp eti-
tion. Umbra and Audi strongly believe that the
future of Canadian design lies in the hands of its
talented young students and that supporting design
education benefits everyone in our community.

The competition’s winning designs will address the
needs of consumers relative to the Driving Experience.
The automobile plays a significant role in our society
today and the new trends in car design reflect the
changing behaviour of Canadian consumers. To
respond to these emerging trends, there is a great
need for innovative product design related to the
driving experience and environment.

Students may submit designs no later than
November 30 ™, 2010. Judges will be looking for
innovative product—inventive objects used in and
around the automobile, such as car accessories,
clothing, shelter, personal accessories—anything
that enhances the driving experience.

Judging will be conducted by an esteemed group

of individuals renowned for their design expertise:
Nelda Rodger of Azure Magazine, Geoffrey Roche of
Lowe-Roche Advertising and Matt Carr, Design Director
of Umbra represent some of our esteemed judges.

Judging will take place the first week of
December 2010.

The winning designs may be licensed by
Umbra Ltd. for manufacturing.

ELIGIBILITY

Entrants must be post-secondary students currently
enrolled in an accredited Canadian school.
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